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Nejcastéjsi témata z mezinarodniho srovnanti - retail
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Doprava
Ekologické dopady prepravy zbozi, materialu a zaméstnancii

Nakup
Dodrzovani lidskych prav v dodavatelském retézci
Zdravi a bezpecénost zakaznika

Hodnocent produktit a zlepsovani =
s ohledem na zdravi a bezpecnost

Snizovani spotreby energie
Energeticky efektivni produkty a sluzby

Hospodareni s obaly ;
Obalovy material k recyklaci a dalsimu vyuziti l’

Zaméstnanecké vyhody
Zkraceny vs. plny pracovni tivazek

Emise sklenikovych plyni
Nepiimé emise a dosazend snizeni

Plnéni predpisa
Pripady nesplnéni zdravotnich Zpracovano s vyuzitim: Sustainability — What Matters?
a bezpecnostnich piedpisil Governance & Accountability Institute, Inc.
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Ukazka — Walmart

Retézec udrzitelnosti

Sustainability 360

The United Mations projects that the world population c Sam's Club US.,
could grow 30 percent by 2050, reaching 9 billion
Without innovation, increased dermand for builldings,
goods and services will strain natural resources,
increase waste and elevate emissions. These factors
negatively impact our air and water quality, which
damages ecosytems, endangers our food supply and
increases potential for severe weather disasters,
drought and famine.

At Walmart, we're aiming to decouple business

ared with 2013, while continuing tc

growth from environmental impact. By shifting
toward renewable energy, driving energy and fuel
effidency, managing refrigerants, and diverting
operational waste from landfills, we're proving business
can prosper while reducing emissions. Recognizing
that the footprint of our global supply chain is many
times larger than our own, we're working directly
with suppliers, farmers and factories to drive their
energy efficiency and reduce emissions.
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http://corporate.walmart.com/global-responsibility/global-responsibility-report

|
Ukazka - H&M
Materialy, pracovni podminky
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http://sustainability.hm.com/en/
sustainability.html

GARMENT COLLECTING
DON'T LET FASHION GO TO WASTE BUSINESS CONCEPT
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http://sustainability.hm.com/en/sustainability.html

| Ukazka — Marks and Spencer

Odpady, prevence plytvani potravinami, slozeni produktu

Reducing, reusing and recycling waste
Maintaining our zero waste to landfill status
we recycled 100% of our UKand ROl store,
office and warehouse waste again this

year. Reducing total waste by 24% against
2008/09 and sending over 90% of remaining
food waste to generate energy through
anaerobic digestion.

Avoiding food waste Over 65% of potential
food waste in M&S operated stores inthe
UKand ROl is avoidedinthe first place,
thanks to daily price reductions on short-
life products and donations of surplus

Building Plan A into products 64% of

M&S products sold worldwide now have

at least one Plan A quality, 7% more than
last year. We've extenlded tried and trusted
technigues but also added new innovations
including M&S approved wine sustainability
schemes, Footglove Earth shoes made from
recycled and sustainably sourced materials,
and our Pure natural beauty skin care
range, which uses waste grapes from our
food supply chain. We've also usedfibres
collected through Shwopping to make
Topaz filling for M&S mattresses.

food to charities, including Community L@VE
Shop, FareShare and Neighbourly. We've set

ourselves a target to reduce food waste by FOO D
20% per sq foot by 2020 against 2013/14. hate waste

http://planareport.marksandspencer.com/
M&S PlanAReport2015.pdf



http://planareport.marksandspencer.com/M&S_PlanAReport2015.pdf
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